Dr Manoshni Perumal

Topic: Personal Branding for the Office Professional
Using Al to elevate your role
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Kim Kardashian - Personal Branding Case Study

@ Who Is Kim Kardashian?
v’ Reality TV star » Entrepreneur = Influencer 2 Billionaire

v Founder of SKIMS (A shapewear, loungewear, and underwear brand) and & SKKN (A luxury skincare
brand)

@ How did she Build Her Brand?
¥- Clear Identity > Glamorous, feminine, instantly recognizable
@l Controlled Narrative > Turned scandal into opportunity
. Social Media Mastery - First to fully leverage Instagram/Twitter
. Expanded into Business > SKIMS, KKW Beauty, Fragrance, collabs

Reinvention > Reality star > Business mogul > Justice advocate
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Why do you think your professional reputation and how
others perceive your value matter in this evolving
digitisation space?

® The Slido app must be installed on every computer you’re presenting

slido
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https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design

Why Personal Branding Matters More Than Ever
in Today’s Digital & Al-Driven Workplace

% Rapid Al Adoption

Companies integrating Al at a fast pace > changing job roles fast
./| Productivity & Efficiency

Al boosts speed, accuracy, and output for those who adapt

37 Career Growth

Al promotes being on the competitive edge in hiring & promotions
@ Job Security

Adapting to Al helps avoid redundancy & skill obsolescence

@ Global Competitiveness

Digital + Al skills are now baseline for staying relevant

% Key Message:

Thriving in the modern workplace means learning, adapting, and partnering with Al— not resisting it.
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Why Personal branding should matter to you ?

Q Visibility & Differentiation

People need to know you exist — and what makes you different.

 Builds Trust & Credibility

People do business with those they trust.

@ Clarifies Your Value Proposition

It helps people instantly understand what you offer and why it’s valuable.

@ Opens Doors to New Opportunities

A strong personal brand attracts job offers, partnerships, speaking gigs, media attention, etc.
% Gives You More Control Over Your Narrative

If you don’t define your story, others might define it for you.

ﬂ QO Boosts Confidence & Self-Awareness

Defining your personal brand forces you to articulate your strengths, values, and goals.
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The Evolving Modern Office Professional

% Tech-Savvy & Al-Ready

Uses Al tools & digital platforms to boost productivity

@ Globally Connected

Works across cultures, time zones, and virtual teams

/| Agile & Adaptive

Reskills continuously, embraces change quickly

Q Strategic Thinker

Moves beyond routine tasks > focuses on creativity, problem-solving, decision-making

% Key Message:

The modern professional blends technology fluency with human skills to thrive in a
fast-changing workplace.
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Common Pitfalls to Avoid When Using Al

X Blind Trust in Al

Accepting outputs without fact-checking - errors & misinformation
@ Data Privacy Risks

Sharing sensitive/confidential info with Al tools

™| Over-Reliance

Losing critical thinking & problem-solving skills by letting Al “do it all”
% Lack of Context

Al misses nuance - poor decisions if unchecked

Failing to Evolve Skills

Not learning how to use Al effectively > falling behind peers

% Key Message:
Al is powerful, but it’s a tool, not a replacement — use it wisely, ethically, and critically.
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Risks for Office Professionals Who Don’t Adapt
to Al

\| Job Displacement

Routine tasks automated - roles become redundant

% Career Stagnation

Lack of Al skills = fewer growth & promotion opportunities
% Lower Productivity

Colleagues using Al work faster, smarter, more efficiently
@ Irrelevance in Market

Outdated skills > harder to stay competitive

3 Reduced Earning Potential

Al-savvy professionals command higher salaries

% Key Message:
Adaptation = survival & success in the Al-driven workplace.
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Failures of major companies -not keeping up
with technology

Blockbuster ‘

v King of DVD rentals in the 1990s.

v' Ignored the rise of streaming & on-demand.
v" Went bankrupt in 2010, beaten by Netflix.
Kodak 3

v" Stuck to films

v Failed to adapt as consumers embraced digital photography.

Nokia [

v" Once the global leader in mobile phones.

v’ Failed to adapt to the smartphones etc

v Lost dominance to Apple & Android in the 2010s.
BlackBerry (CJ

v' Dominated business phones with physical keyboards.
v Missed the touchscreen and app revolution.

v’ Exited the smartphone market in 2016.
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Failures of major companies (Cont.)

The Common Thread - “What Went Wrong?”

v’ Overconfidence in market dominance
v'Focused marketing on existing strengths
v'Ignored shifts in customer behavior

v'Failed to pivot to emerging technologies
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Failures of major companies (Cont.)

Lessons learnt:

v'Anticipate customer needs, not just product features
v'Market the future, not the past

v'Be willing to disrupt your own brand

v'Technology + adaptive marketing = survival
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5 Prompts to Build Your Brand

v “Help me write a Linkedln headline that showcases my
organizational skills.”

v “Summarize this week’s team meeting notes into three bullet
points.”

v “What are 5 ways | can use Al to become a more strategic office
manager?”

v “Turn this rough paragraph into a professional bio.”

v “Draft a thank-you email to my manager for supporting my
development.”
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Your New Personal Branding Assistant — Al

v'Automate Repetitive Tasks

v'Create Content Quickly

v
Research & Analyse Faster

v Improve Communication
v'Stay Up-to-Date

v'Al = More Time, More Impact

The more efficient you are, the more visible, strategic, and consistent your
personal brand becomes.
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Al Tools That Elevate Your Brand

Tool
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Draft emails, meeting agendas, brainstorm ideas
Grammarly Improve professional writing
Canva (with Al) Design presentations, resumes, social posts
Organize tasks, take smart meeting notes
Transcribe and summarize meetings

Linked In

Enhance profile, write posts, suggest content

Al Summarisers, Al for Competitive Research, Excel with Al (Eg. Power BI)
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Your Personal Branding Checklist

Update your LinkedlIn profile (with Al help!)

Share insights or wins regularly

Join and contribute to professional communities
Create your own signature templates and documents
Volunteer for visibility projects

Track and communicate your impact Personal
Branding J
Checklist
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Build & Elevate

Identify 1-2 Al Tools to Start Using Now

v’ Start simple — choose tools that align with your work (e.g., ChatGPT, Grammarly, Notion Al, Otter.ai).
v’ Audit Your Personal Brand

v' Google yourself.

v Check your LinkedIn, email signature, public content.

v’ Is it consistent, current, and aligned with your goals?

v’ Set a Personal Brand Goal

Pick one area to focus on:
O Visibility — Be seen and heard more often
O Thought Leadership — Share your ideas publicly

O Skill Elevation — Build credibility through new capabilities
+»» Start Small, Grow Fast

+** One Al-assisted post, polished email, orimproved template per week adds up fast

+»* Progress beats perfection.
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Quote

“Your personal brand is what people say about you when you're
notin the room.” -

Jeff Bezos
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Thank you
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